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The Resident is a monthly, direct-mailed, niche-
market community newspaper specializing in 
hyperlocal content. With two editions in print, each 
paper focuses on historic, riverfront communities 
primarily targeting affluent homeowners in 
Jacksonville. One product focuses on Riverside, 
Avondale, Ortega, and Murray Hill, while the 
other product covers the San Marco, San Jose 
and St. Nicholas areas. The paper is produced on 
11x17 newsprint and distributed in high visibility 
areas throughout their targeted niche markets in 
Jacksonville and boasts a 60,000 + readership.

Delivering your 
advertising message to 

the nicest doorsteps 
in the nation.

The Historic District has developed as the epicenter for the 
affluent in Jacksonville, Florida. Residents of this gorgeous, 
riverfront community have an appreciation for charitable 
giving, social and leisure pursuits. For more than 14 years,  
The Resident News has captured the imagination and attention 
of this extraordinary audience with two community newspapers 
that exemplify a life well lived. We target and direct mail to 
30,000 households in the waterfront neighborhoods and 
surrounding communities, with a readership well over 60,000.    
The Resident News is part of a media company with 
publications representing a mix of lifestyle titles and custom 
magazines and websites.

Enhancing your business and targeting your 
market is what we do best. Let the Resident 
Community News Group show you how!
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According to a recent survey by the National Paper Association, 
83% of adults prefer to read their local community newspapers 
for essential local news, shopping, and advertising rather than 
a large metropolitan daily publication.
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300 x 250 (sidebar)
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WEB ADS  ResidentNews.net Monthly Yearly

1/16 (V & H)

1/8 (S, V & H)

1/4 (V, V+, H)

1/2 (H & V)

Full (V & H)

$220  ($145)

$320  ($245)

$595  ($445)

$920  ($770)

$1370  ($1220)

$240  ($165)

$370  ($295)

$645  ($495)

$1020  ($870)

$1545 ($1395)

$260  ($185)

$390  ($315)

$695  ($545)

$1120  ($970)

$1670  ($1520)

AD SIZES 12 Months*

Color  (B&W) Color  (B&W) Color  (B&W)

Color  (B&W)

6 Months* 1 Month*

1 Month*

*Rates are per issue and per edition. 
Page Placement Fees: Add 20% for paid positions.

S = Standard  |  V = Vertical  |  V+ = Tall/Column Vertical  |  H = Horizontal

Full Page

1/2 Page

1/4+ Page

BUSINESS PROFILE ADVERTORIAL
A professionally written and photographed  
article highlighting your business.

SPACE RESERVATION: 12TH OF THE MONTH
CAMERA READY ART APPROVAL: 15TH OF THE MONTH

DEADLINES:

Eating oysters, talking business

Historical Society welcomes J.F. Bryan

FIERCELY LOCAL NEWS ... FIERCELY LOYAL READERS
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RIVERSIDE  .  AVONDALE   .   ORTEGA  .  MURRAY HILL

Chuck Monford, Philip Parsons and Mark Zeigler networked with 
members of the Professional Business Association during an oyster 

roast at the riverfront home of Bob and Carol Gay Jan. 24.

Dr. Larry and Emily Lisska with Susan Caven and Wayne Wood learned about the rise 
and fall of Jacksonville’s insurance industry during a lecture offered by J.F. Bryan IV, 

which was offered by the Jacksonville Historical Society Jan. 23.

READ MORE, PAGE 29

READ MORE, PAGE 13

PULITZER-PRIZE WINNING AUTHOR WOWS FORUM

AVONDALE’S  TRASH LADY

RAISING MONEY FOR BIG BROTHERS BIG SISTERS

Shircliff honored at Bowtie Ball

Poppy Clements and her husband, Rob, joined Anne Hicks at an after party to honor Pulitzer-prize winning author Jon Meacham at Hicks’ riverfront home. Prior to the reception, Meacham had addressed a large crowd at the Women’s Board of Wolfson Children’s Hospital’s Florida Forum event at the Times Union Center for the Performing Arts.

Famous for her purple bicycle that she calls her “Cadillac,” Linda Reeds keeps the streets near the Shoppes of Avondale free of trash and cigarette butts.

Sara Alford, CEO of Big Brothers Big Sisters of Northeast Florida, donned firefighting gear during the Bigs and Badges event at Firehouse Subs in Riverside.

Bowtied patrons were missing their main man when they turned out to support the 3rd Annual Shircliff Society Bowtie Ball Jan. 11 at Burlock and Barrel Distillery. Although Robert Shircliff, founder of the society, had passed away the week before, party goers honored him by raising money for one of his favorite charities, Ascension St. Vincent’s Foundation.

READ MORE, PAGE 27

READ MORE, PAGE 32

READ MORE, PAGE 32

READ MORE, PAGE 24

A member of the demolition crew walks atop the remains of 
what was once Fire Station 5, Jan. 27. READ MORE, PAGE 11

Celebrating UF’s trauma heroesHonoring the men and women who serve UF Health’s TraumaOne were Dr. Leon Haley and Dr. Sally Henin with Dr. Kenneth 

Ngo and Anh Vo at the 13th Annual Night for Heroes gala Jan. 25 at the Hyatt Regency Jacksonville Riverfront Hotel.
READ MORE, PAGE 26

Demolition relegates iconic fire station to history books, memories
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20 SAVE MONEY WITH OURPET WELLNESS
PLAN!

OPEN 7 DAYS A WEEK  |  www.ForeverVets.com

• Spaying & Neutering• Dentistry
• In-House Labs• Affordable Monthly  Wellness Plans

• Microchipping• Medicine
• Surgery
• Laser Therapy• Preventive Care  Annual Vaccines

• Digital X-Rays• Ultrasound• *Boarding• *Grooming &  Spa Treatments

FREE EXAMCOMPLETE PHYSICAL EXAM INCLUDED
$10 OFFWELLNESS MEMBERSHIP 

Must present coupon. Offers cannot be combined. Expires 02/29/20

NOW OPEN IN RIVERSIDE
204.2191  | 580 College Street, Jacksonville

*select locations onlyNEW CLIENTS SPECIALS

Jacksonville impresses global arts community

Historical Society 
welcomes J.F. Bryan

Mixing in the Moonlight

Jacksonville’s reputation as a thriving center for the arts soared among arts community leaders when the Douglas Anderson School of the Arts Foundation hosted the prestigious annual Arts School Network Conference for the first time. Using the St. Johns River as a backdrop, visitors were enthralled by the well-run, informative, and inspiring conference that included keynote speeches and panels from Jacksonville notables and performances from local arts students.

Barbara Harrell, Suzanne Perritt and Susan Caven learned about the rise and fall of Jacksonville’s insurance industry during a lecture by J.F. Bryan IV, which was offered by the Jacksonville Historical Society Jan. 23 in Old St. Andrews Church.

Honoring the men and women who serve UF Health’s TraumaOne were Landon Strickland and his wife, Co-Chair Kate Strickland, who joined Leslie 

and Brian Lynn and Penny and Mike Lynn at the 13th Annual Night for Heroes gala Jan. 25 at the Hyatt Regency Jacksonville Riverfront Hotel.

Robert Harris and his wife, Paola Parra Harris, enjoy libations and laughter as they mix with members of the San Marco Merchants Association and the San Marco Preservation Society during a joint social event on the roof of the Southbank’s Museum of Science and History Jan.16.

READ MORE, PAGE 18

READ MORE, PAGE 38

READ MORE, PAGE 24

READ MORE, PAGE 22

FIERCELY LOCAL NEWS ... FIERCELY LOYAL READERS

RESIDENTNEWS.NET  |  FEBRUARY 2020, VOL. 13,  ISSUE 02

SAN JOSE . SAN MARCO . ST. NICHOLAS

 Planning Commission GREEN LIGHTS   Park Place at San Marco

SMPS & RIGHT SIZE SAN MARCO VOICE OPPOSITION TO HEIGHT AND DENSITY OF PROJECT
By Marcia Hodgson Resident Community News

In January South Jacksonville Presbyterian 
Church moved one step closer to receiving 
approval to have its nearly three-acre San Marco 
Square property rezoned so that a developer 

CONTINUED ON PAGE 4

CONTINUED ON PAGE 12

can purchase and build a multi-family apartment 
complex and parking garage on the site.After receiving approval from the Jacksonville 

Planning Department to transform its zoning 
into a Planned Unit Development (PUD) with 
the more intense land-use designation CGC-1 
Urban Priority, Harbert Realty Services of 
Birmingham, Ala., received a unanimous vote 
in favor of its plans from the Jacksonville Planning 
Commission Jan. 23, in spite of concerns voiced 
by the San Marco Preservation Society (SMPS) 
and Right Size San Marco, a neighborhood group 
that boasts more than 650 members. 

Trauma responders celebrated

Historic fire station  demolished in Brooklyn
Carlucci to chair new  City resiliency committeeArts school leaders impressed with Jacksonville’s ASN ConferenceSan Marco student climbs Mt Fuji

P.10  | 

P.11 |
 
P.38 |
 
P.46 |

INSIDE THIS ISSUE

By Marcia Hodgson Resident Community News

Bulldozers will soon be arriving to East San Marco to build a new Publix at the corner of Hendricks Avenue and Atlantic Boulevard. On Jan. 14 the Jacksonville City Council pushed Regency Center’s plans to build a new shopping center, anchored by the long-desired grocery store, on its East San Marco property over the finish line with a unanimous vote of approval. The Planned Unit Development (PUD) plans, with two new conditions, had been previously approved, 7-0, by the Council’s Land Use and Zoning (LUZ) Committee Jan.7. The project has had several false starts over the past decade with its most recent disappointment coming in March 2017 when a long awaited development comprised of 239 residential units, 46,000 square feet of retail space, a 33,000-square-foot Publix and a six-story parking garage fell through.

Publix shopping center crosses the finish line

READERS  SHARE OPINIONSResidents, business owners and others express their views on Park Place at San Marco, a new housing development slated to be built on property owned by South Jacksonville Presbyterian Church in San Marco Square.READ MORE, PAGE 6

Pulitzer-prize winning author wows Forum
Carolyn Jennings and Ryan Schwartz joined the large crowd who listened to Pulitzer-prize winning historian and author John Meacham speak during the Women’s Board of Wolfson Children’s Hospital’s Florida Forum speaker series Jan. 22 at the Times Union Center for the Performing arts.

READ MORE, PAGE 25

Happy Valentine’s Day
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$1595 ($1395)

$900 ($750)

$595 ($550)

JANUARY - Healthy you, real estate recap, new neighborhood development
FEBRUARY - Love your neighborhood, Heart month, pets we love
MARCH  - Summer camp guide part 1, spring has spring in home and garden
APRIL - Summer camp guide part 2, Easter festivities with friends and family
MAY - Celebrate Mom all month, home and garden projects

Editorial Calendar

Avondale

Ortega

Fairfax

Venetia

Ortega
Forest

San Jose Forest

San Jose

Lakewood

San Marco

Miramar

Granada

St. Nicholas

Riverside

Brooklyn

Downtown

Southbank
Murray Hill



Showcase your business or restaurant in our  
Best of Local and Dining Guide sections!  

Contact us today to learn more about these unique advertising opportunities. 

A coveted resource by local realtors, Historic Life — Community & Newcomers Guide is today’s answer to the Welcome Wagon. Offering more than 
100 pages of information about schools, hospitals, culture, neighborhood parks, sports venues and much more, this glossy go-to guide is helpful 
to longtime residents and new-to-the-neighborhood alike. Every page guarantees your message will be seen!

Described as “The best charity benefit planning guide in Jacksonville” by well-known philanthropists, Circles — Social Datebook & Charity Register 
features a comprehensive calendar of events for the entire year, a list of 200+ charitable organizations, gala and other charity event photos, as well as 
stories that shine a spotlight on the nonprofit sector. Mailed directly to Northeast Florida homes worth $2 million or more, the annual, glossy magazine is 
also distributed at high visibility locations throughout Northeast Florida and to donors, board members and guests at most fundraising events.

AD SIZES Annual

1/8 (V & H)

1/4 (V & H)

Half

Full

Premium Full (Pages 3, 5, 7, 9, 11 - Right-hand reads)

Double Truck (Two full page ads side by side)

$295

$495

$895

$1595

$1995

$2695

AD SIZES

1/6

1/4

1/2

Full

Premium Full (Pages 3,5,7,9,11 - Right-hand reads)

Double Truck (Two full page ads side by side)

Success Story (within the Charity Register section)

Event Spotlight (within the Social Datebook section)

Annual

$545

$795

$1295

$1995

$2495

$3695

$499

$499V O L . 4  |  2 0 1 8  –  2 0 1 9

SCHOOLS 
PARKS 

SHOPPING 
DINING 

HEALTHCARE 
MUSEUMS 

of BEST
LOCAL

Including

Reserve your space by:

Reserve your space by:

Submit all camera ready ads by:

Submit all camera ready ads by:

Editorial Calendar
JUNE - Backyard BBQ’s with Dad, enjoying our waterways
JULY [HISTORIC LIFE IS RELEASED] - Honoring Americana, quick trip getaways
AUGUST - Back to school in the neighborhood, favorite summer family getaway
SEPTEMBER - Temperature of the housing market and commercial 
development in the historic districts

OCTOBER - Kickoff to the social season, cancer survivors and their stories
NOVEMBER [CIRCLES IS RELEASED] - Honoring local heroes and Veterans, 
National Philanthropy Day
DECEMBER - Holiday Gift Guide, old and new traditions with friends and family

A Business Spotlight highlighting the Dynamic 
Duos, Power Couples and Tremendous Teams in 
business on the First Coast and why you should 
get to know them. CALL FOR RATES.



Product Specifications

Ad design guides are available for  
all our products at ResidentNews.net

1/16 (No Bleed)
Vertical: 2.395" x 3.875"
Horizontal: 4.917" x 1.85"

1/8 (No Bleed)
Standard: 4.917" x 3.875"
Vertical: 2.395" x 7.9"
Horizontal: 10" x 1.85"

1/4 (No Bleed)
Vertical: 4.917" x 7.9"
Horizontal: 10" x 3.875"

THE RESIDENT

1/2 (No Bleed)
Vertical: 4.917" x 16"
Horizontal: 10" x 7.9"

Full (No Bleed)
Vertical: 10" x 16"
Horizontal: 21" x 7.9" (Centerspread only)

Full
Trim Size / Document Size - 8.5" x 11"
With Bleed - 9" x 11.5"
Safe Margins / Live Area - 7.75" x 10.5"

Half page - Horizontal
Trim Size / Document Size - 8.5" x 5.43"
With Bleed - 9" x 5.93"
Safe Margins / Live Area - 7.75" x 4.93"

Half page - Vertical
Trim Size / Document Size - 4.12" x 11"
With Bleed - 4.62" x 11.5"
Safe Margins / Live Area - 3.62" x 10.5"

HISTORIC LIFE

1/8 - Horizontal (No Bleed)
Trim Size / Document Size - 3.62" x 2.395"

1/8 - Vertical (No Bleed)
Trim Size / Document Size - 1.74" x 4.93"

1/4 - Horizontal (No Bleed)
Trim Size / Document Size - 7.375" x 2.395"

1/4 - Vertical (No Bleed)
Trim Size / Document Size - 3.62" x 4.93"

RESOLUTION: 300dpi
Make sure that the images and other artwork you are using have a resolution of 300 
dpi (minimum 200 dpi) at 100% of the size that it will be used in the ad design.

COLOR FORMAT: CMYK
Please convert all images and artwork to CMYK (U.S. Webcoated SWOP V.2).  
NO PANTONE or other LAB colors accepted unless otherwise specified.

FILE FORMATS ACCEPTED: TIFF (no layers), PDF. A JPG may also be accepted if it has 
a resolution of 300 DPI or higher and was saved at maximum quality. If sending as a PDF 
please save your PDF as “Press Quality” with compatibility of Acrobat 5.

FONTS: Please embed all fonts if sending as a PDF. Or if you are unable to do that please 
convert all text to outlines. Or rasterize the ad by sending as a high quality 300 dpi JPG 
or flattened TIFF.

TRANSPARENCY: If your design includes a transparency effect such as drop shadows, 
special transparent blending, semi opaque or transparent layers. Please flatten these 
transparencies. You can do this using Adobe Acrobat. This is not necessary if sending 
as a JPG or TIFF (with no layers).

PRINTER MARKS: If sending as a PDF, DO NOT include any printer marks such as bleed 
and crop marks or color bars etc. We place our own marks when sending to the printer 
and any marks on ads can interfere with our marks

TECHNICAL INFORMATION

Full
Trim Size / Document Size - 9.25" x 11.75"
With Bleed - 9.75" x 12.25"
Safe Margins / Live Area - 8.5" x 11.25"

Half Page - Horizontal
Trim Size / Document Size - 9.25" x 5.79"
With Bleed - 9.75" x 6.29"
Safe Margins / Live Area - 8.5" x 5.29"

Half Page - Vertical
Trim Size / Document Size - 4.468" x 11.75"
With Bleed - 4.968" x 12.25"
Safe Margins / Live Area - 3.968" x 11.25"

CIRCLES

1/6 Page 
Trim Size / Document Size - 9.25" x 2"
With Bleed - 9.75" x 2.5"
Safe / Live Area - 8.5" x 1.5"

1/4 Page (No Bleed)
Trim Size / Document Size - 3.968" x 5.29"

"My wife Kimberly and I rely on The Resident to 
give us the in-depth coverage of all the events 
happening around town and specifically in our 
area. They cover news and social events so 
well and it is always a treat seeing pictures and 
stories of friends we know. Seth and his team 
seem to be everywhere at once. We always look 

forward to the latest issue of The Resident." — Richard Sisisky, San Jose

"I love the newspaper and read it cover to 
cover. It is packed full of neighborhood news 
and updates on San Marco projects."
— Karen Carlucci, San Marco

"I personally read the paper from cover to 
cover and I find it very informative about what 
is happening in our community. Frankly, a 
big part of the rationale for advertising is to 
give our support to the paper and the mission 
it fulfills in our neighborhood. The Resident 
gives us news about the neighborhood that 
we can't find anywhere else. It provides a 

balanced perspective between the concerns of the residents and the 
business interests in the community. I like the history pieces best of all. 
History is what makes Riverside and Avondale so special."  
— Steve Pajcic, Avondale

"The Resident Community News has been an 
integral part of our company’s media plan 
since its inception because it is THE voice of 
Riverside/Avondale/Ortega and Murray Hill, 
and we always enjoy reading it cover to cover. 
We feel that it is the best way to keep up with 
news of the area where we live, work and 
play, and it’s also a great source of historical 

information on our beloved neighborhoods! It’s always fun to open 
the cover and read articles and profiles of the people who make our 
community the greatest place to call home, and Seth, Pamela and Debra 
are an incredible team of professionals who are a dream to work with."  
— Fred and Carol Miller, Ortega

"The Resident is one of my favorite sources of 
information; and I enjoy reading every issue. 
It keeps me well informed of all the wonderful 
organizations, people involved, and dates of 
present and future activities in Jacksonville. 
If you are out of town and can’t attend an 
engagement, it is always nice to see good 
friends and others supporting our great city. 

There is no other place for getting such helpful information across our 
city. I don’t know how they do it. It is marvelous."
— Betsy Lovett, Ortega

"The Resident has filled a real void in 
the community by providing current local 
community-based stories. That’s a thing we 
didn’t have before. It’s a real service to the 
community because it keeps everyone informed 
with what’s going on in their neighborhoods."  
— Lori Boyer, San Marco


